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For current and aspiring business
students, Terry College of Business is
the premier institution for providing a
high-caliber learning experience that

fosters leadership, creativity, and
collaboration, ultimately investing in
the impactful business professionals of
tomorrow.






Core Associlations
Leadership

Collaboration

Investment



VISUAL IDENTITY
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TERRY

COLLEGE OF BUSINESS
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THEMES

TALENT

The 4 sides of the square

symbolize our brand essence TERRY
statement COLLEGE OF BUSINESS

Each side
represents a different word of CHANGE
Terry’s brand essence.

O
=
-
<
2
-
w—
-
O

ONIZATVLVO




THEMES

The open side of the square highlights
that while we’re dedicated to

teaching students traditional TERRY

business principles, we recognize and
are open to the

to propel us forward to

COLLEGE OF BUSINESS

being the true It
hones in on the idea that Terry is a
place where you can in yourself

and



FONTS

Primary Serif

Bodoni FLF

As a classic and eye-catching font.,
Bodoni FLF is perfect for the Terry
rebranding. The font communicates
refinement, timelessness, and
sophistication, fostering associations

of leadership and impact.

Primary Sans-Serif

GARET BOLD

Embodies a bold and impactful
vibe. Its design features
strong, thick strokes with a
commanding presence on the
page. This powerful font
demands attention and makes
a bold statement.



COLORS

Bulldog Red  Stegeman Gray Chapel Bell White Black
#BAOC2F #OBA2A2 #FFFFFF #(000000



MOCK-UPS
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Executive
Sorier UPCOMING SPEAKER:
JEFF
SMALL
Co-Founder & CEOQ,
MDH Partners

terry.uga.edu/events/terry-third-thursday
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